INVESTOR RELATIONS 2016

Mcnulty”

fine & rich



HAPPINESS & HEALTH

QIFre) AT A4S Aehe I LE(F)E
200614 91572 obEHar AR ahe A1}
Sso] FA £ 9 FEL YT
Aok A58 EHaZIT
\.w
\ Abgre] vHe-S thael T AR 4 Ay
\ A 28k ) oFE S Akse] Abgke] 1A,
| S|4 AW & x| 538)]5= Total Healtheare
‘ sx1ze) wd e A|Fan sy,

Mcnulty“

Pharmaceutical







Investor Relations 2016

1993 RE[LIEt0| MZ22 HLZSHE JAAIZ| LA =HS A%l o2,
=L RFAD Mo T HE ARSI

X|'th 207 Ao = 7t=2o] Argi oS Bl d82 500 EFA \ .
O AN EERrE 177|822 E4Ys UL J

23.9%

- Source LinkAziecKorea, 2011




Mcnulty”

coffee

Investor Relations 2016

&\éﬁ \ Prologue 1, 2, 3
uuuml!
A A A 58 25, st dE]
m’ " Mgmnacel'lt !J: y Investment Highlights
"\%‘; ’ | R&D & Vision
ol

Appendix




Investor Relations 2016

%!
+—
=
=
=
T
aw
N
<
N
o}
]
LO
—
O
N
—

I~
<
L
N
Q,
N
~~ <t
N o0
No —
or
L .o
e B
o ¢ R
R D i
G =
o~ 0
f— E/M 0 .uAuO AOT_ o_,._
o Wa ﬂa ~ o
= %1 w B o M
™ ny
PRI I
® o8 ow 4T
— @ o & =
Bl %ﬂ ~ o o m
_&.E mo Mo Poxo=
= ° X N N ™
i L » R x]ﬁ o
< 9
,_,w.o Ju% T oo @
% T e S
‘% - oF %0 “.w
N wm R
—_— _z oy ‘N —
oﬂ = ® I I

1
S|

= 9]t ¢ MOU=E

==
* T

8%

2] vl
7] A4 S 71

T

3L

A= 9],

4 g

W

X

d




Investor Relations 2016

2. A A Performance

| | |
o %o 3g]o]] 27]40] o)
s SHOINE Tl SRR PRIl E Tl B9l
215 A =7)153
11.4 101 d ]—l}\ouﬂ}ﬁljr
e
2713 77 76 6.3 9.1
27 o)A A 35

7z
4

194.2 ; ]

- ol Fol SR s B7IEele) el 29 - o1l
1523 1552
275
534
177
17
68
116 229
97
2012 2013 2014 2015. 2012 2013 2014 2015 2012 2013 2014 2015



Mcnulty”

fine & rich

Tn 1895, Menulty started
roasting coffec beans in NYG.
Menulty continues to roast
the finest coffie.
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 Hard ware » Soft ware
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